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rom first to last. While at United Paper, I often
parked in the spot nearest the sidewalk; it was the
first spot in the lot but not necessarily the closest to
the building. When I arrived here at TUG I learned
that the parking spots were in order of “number of
years served,” and I gladly took the last
spot as the newest employee. As many of
you know, I have spent my entire life in
this industry at the distributor level and
have enjoyed it greatly. Stepping into my
new role here at TUG, I know my first
30+ years of experience in the industry
will be useful, but I am reminded also I
have a lot to learn.
Thank you to everyone who has
reached out and welcomed me to my new
role at TUG. Having grown up in this
industry, I wholeheartedly believe in the
independent distributor and welcome
your calls related to what we have going
on here at TUG and/or general business
related conversations.
What a difference a year makes. A
year ago, Tina, the kids and I were
shoveling snow and decorating for the
season amidst one of the more sad times
of our lives, having just lost our pastor of
18 years and the founder of our Church.
Today, we find ourselves in Louisiana
picking out our Christmas tree in shorts
and t-shirts. It is safe to say, we have
had a busy year. My wife Tina and our
five kids have been “rock stars” in this
adventure, and I can assure you I have
had my fair share of breakdowns in the
first 90 days adjusting to life here, my
new role and not seeing the people I was

used to seeing for more than 48 years
back in Wisconsin.
One thing is for certain: in any new
role, there is a tendency to go too fast
and make changes. Fortunately, TUG
has a solid foundation, and the people
that work at TUG are second to none.
Everyone here has handled my plethora
of questions with grace, understanding,
and some very goodhearted humor as I
begin to see things from a different set of
eyes. It is possible, but not recorded, that
I have used some comments or terms
more typical of someone local.
As I continue to get to know our team
here, we are committed to staying in
touch with or in front of our Members
and Suppliers. We are evaluating our
processes and looking into developing
additional ways to improve the Member
and Supplier experience here at TUG.
We are investing in our website and
our marketing information through
education and collaboration. We are
evaluating how and why we do what we
do and hope to roll out new ideas in the
very near future.
Wishing you and your family a very
Happy Holiday Season. I look forward to
you seeing all of you soon. ❚
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Our voice recognition technology

begins with a person
on the other end of the phone

Ecommerce, e-mail and electronic communication can certainly make your work day easier and
more efficient, but it can’t give you the special competitive advantage that builds your business.
You want to get the right product information to satisfy your customer’s needs, and that doesn’t
come from an automated algorithm. At RDA Advantage, our members provide product, pricing
and business expertise to serve you better than any online solution could. Technology is just a
tool. People make the difference.
Are you working with an RDA Advantage member?
Visit www.rdaadvantage.com/members to find one in your area, today.
ADVERTISEMENT
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Aloha Maui
Grounds of the Grand Wailea Resort

photo by Debbie Norred

The lush Maui flora

Hawaii’s state bird, the Nene

Haleakala crater at sunset
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Helicopter tour of Maui
photo by Debbie Norred

The Grand Wailea’s Seaside Chapel
photo by Debbie Norred

Journey with us to Maui, the “Valley Isle” …
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PHOTOS BY DEBBIE NORRED
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Smith Paper & Janitor Supply Company
Snyder Paper Corporation
SunCoast Paper, Inc.
Superior Industrial Supply Co., Inc.
Supreme Paper Supplies
Tarheel Paper & Supply Company
Trio Supply Company
Twin Ports Paper & Supply, Inc.
Winzer Corporation

Poo

mq

Associated Paper, Inc.
Atlantic Tape and Packaging
Bain Paper Company, Inc.
Biloxi Paper Company, Inc.
Breckenridge Paper & Packaging
Company
Budget Janitorial Supply
Central Bag & Burlap Company
Classic Solutions, Inc.
Clean Rite Supply, Inc.
Dean Supply Co.
DeSoto Janitorial Supply
Detroit Chemical & Paper Supply Co.
Diamond Paper Co.
Diversified Distribution Systems
Economic Packaging & Clean Room
Supplies
Four State Maintenance Supply
Jalisco Paper, Inc.
Janitorial Emporium
Kilmer, Wagner & Wise Paper Company
Lansing Sanitary Supply, Inc.
Larsen Supply Co.
Lucky Supply, Inc.
Michigan Company, Inc.
Midland Chemical Co.
Modesto Janitorial Supply
Monts Paper & Packaging
Mooney-General Paper Company
Packaging Systems of Indiana, Inc.
PackSmart, Inc.
The Paper Company
Paq-Source, Inc.
PFS Sales Company
Phoenix Research Industies, Inc.
Provident Packaging Corp.
Reinert Paper & Chemical
Riverside Paper Supply Company
Sadler Paper Company
Sayes Office Supply
Seal-Tec, Inc.
Sierra Supply & Packaging, Inc.
Sigma Supply of North America, Inc.
Smith & Greene Company

Haleakala crater
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Congratulations to our
winning Members:
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Thank you to our 2017
TUG Treks Supplier Sponsors:

ol at the Grand Wailea Resort
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ABC Compounding

Heartland Label Printers

AmerCare

Intertape Polymer Group

AMMEX

Kutol Products

Anchor Packaging

Maryland Plastics

The Andersen Company

Matrix Payment Systems

Berk International

Polyair Packaging

Betco

R3

Bocks Board Packaging

R3 Safety

Cascades

RDA Advantage

Chase Products

Republic Bag

Claire Manufacturing

Royal Paper

Deb Group

Rubbermaid

DOT Foods

Saalfeld

Elkay Plastics

Safety Direct

Essendant

The Safety Zone

Essity (fka SCA)

Shurtape Technologies
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We can’t wait to see who will be joining us in 2019 at
Secrets Cap Cana Resort & Spa in the Dominican Republic!
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HERE’S WHAT YOU MISSED:

2018 United Group Regional Member Meetings

T

he United Group conducted two Regional Meetings in Fall 2018.
Members gathered in the Northeastern U.S. on September 25th
and 26th at the Cranwell Spa & Golf Resort in Lenox, Massachusetts as they have for about 25 years. The second Southeast Regional
Meeting was held on November 8th and 9th at the Renaissance
Atlanta Airport Gateway Hotel, conveniently located a short train
ride from Hartsfield-Jackson Airport.
The agenda for both meetings featured many of the same items,
which were rearranged to accommodate presenters’ schedules. New
United Group President Todd Murphy was familiar with the format
and goals of regional meetings, having attended once in years past,
and quickly adapted to his new role of meeting facilitator. After a
round of brief introductions on Day 1 of the Northeast Meeting,
Murphy invited Ernest Finch and Joe King Montgomery of Thomas
& Farr Insurance Agency to present an update on the progress of
a TUG health insurance solution. They reported that to date, 129
Member companies have responded to the initial general survey
distributed at the 2018 TUG Conference in Anaheim, CA, and that
many of those have also completed the comprehensive personnel
census forms.

whether or not you currently have an employee health insurance
plan. Knowing how many total possible insured individuals are
in TUG will help our contacts at Thomas & Farr in their negotiations with insurance carriers. Contact the TUG office by phone or
email to respond ASAP.
After a quick break to check emails and messages, the group reconvened for an open discussion session during which attendees shared
feedback with each other regarding fleet management solutions and
strategies, attracting new salespeople using LinkedIn, and innovative and immediate ways to thank customers. One Member shared
that onsite fuel delivery for his delivery trucks has reduced inefficiencies among his drivers. Another shared an online solution for
creating dynamic follow-up emails for customers (outstand.com).
Members cite these kinds of tips and discussions as one reason they
return to the Northeast Regional Meeting year after year.
The Northeast afternoon session ended with a round of “highs and
lows,” an exercise that we have utilized for several years at the annual meeting as a way of getting to know each other on a deeper
level. Everyone is asked to share how their year has been, as defined
by the peaks and dips of professional and/or personal life. After a
break to freshen up, everyone met at the main house for an intimate
group dinner.
The meeting continued the following morning with a Continental
breakfast in the meeting room, after which the group was treated
to an out-of-the-ordinary speaker. “Antarctic Mike” (otherwise
known as Mike Pierce) is a former executive recruiter, an endurance athlete and now, a speaker who has created a program called
Leading at 90 Below Zero. In 2006, he was one of 9 people to run
the first ever Antarctic Ice Marathon, and he explained to us the
parallels he sees between the leadership principles of Antarctic
expedition history and the real world of finding, engaging and
keeping great employees. (I don’t have space to share all of the insights I gained personally, but you can find out more about Mike
and his program at www.antarcticmike.com.)

Both TUG Regional Meetings featured thoroughly unique speaker Mike
Pierce, aka Antarctic Mike. Here, he addresses the Southeast Meeting
attendees at the start of his presentation, “Leading At 90 Below Zero.”
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In order to generate enough collective buying power to interest insurers, Finch and Montgomery have set a goal of 140 Members with
full census participation. If this goal can be reached by November
1, the two could possibly present a plan at the December meeting
of TUG’s Board of Directors and present coverage options to Members at the 2019 United Group Annual Conference in April. Finch
and Montgomery emphasized that policy rates will be more competitive the more participants the plan can involve. In addition to
health insurance coverage, guaranteed issue life insurance will also
be available. What has not yet been decided is whether the plan will
be fully insured (direct with carriers) or self-funded (financially
administered by TUG). If you are interested in participating and
have not yet responded, contact information for our Thomas & Farr
representatives will be listed at the end of this article. The United
Group urges ALL Members to respond to the initial survey,

TUG consultant and website administrator Cheryl Muskus then
updated Members about the latest improvements to The United
Group website and addressed how to maximize the benefits of the
site. She demonstrated to Members how to use the Search function
to find exactly the information they want, indicated where to locate
the Member Forum and information about the GSA program, and
gathered feedback from the group that will be used to further refine
the website features and the Tabletops scheduling system. After
a morning break, the Southeast Meeting wrapped with an open
discussion about general business and United Group concerns, including an update from TUG Director Ronnie Kent on his meeting
with Essendant as regards the company’s impending acquisition
by Staples. Kent reported that Essendant and Staples contacts were
eager to reassure distributors that government mandated and
enforced precautions will be taken to ensure a protective firewall
between the two companies is maintained.
The dates and locations for next year’s Regional Meetings are still to
be determined at the moment, but please consider attending either
the Northeast or Southeast meeting in 2019. It’s a great opportunity
to get to know fellow Members and be informed of United Group

ADVERTISEMENT

developments as they happen. Please contact The United Group
office to learn more. ❚
www.unitedgroup.com • (318) 387-9676
Ernest Finch: ernest@tfins.com • (318) 361-4718
Joe King Montgomery: joe.king@tfins.com • (318) 361-4728

WHAT WILL
2018 Northeast Regional Meeting attendees (from left to right)
Bottom row: David Spencer (Atlantic Paper & Supply), Bill Harrington (Coast
Maintenance Supply), Mike Pierce “Antarctic Mike” (presenter), and Cheryl Muskus
(Muskus Management Corp.)

YOUR
CUSTOMER
DO NEXT?

Middle row: Sarah Brodie (TUG), Ty Huffer (TUG), Steve Kiszely (Delaware Valley
Packaging Group), Todd Murphy (TUG), Stephen T. Kiszely (Delaware Valley
Packaging Group)
Top row: Jeff Bryant (Maine Shipping & Packaging Supply Co.), Larry Greenfield
(Connecticut Packaging Materials), Stephen Miller (Hershey Paper Co.), Barry Fein
(Sidhal Industries) and David Sparks (Wilcox Paper Company)

Tap Into the Power of DDI System’s
Customer Intelligent ERP
For more than 25 years, Inform ERP Software
has raised the bar on customer engagement
for United Group Members. By combining
back-end operations with advanced customer
connectivity tools, Inform keeps you in front of
your customer’s every move, 24/7.
2018 Southeast Regional Meeting attendees (from left to right)
Bottom row: Ty Huffer (TUG), George Whitman (Industrial Tape and Supply Co.),
Sarah Brodie (TUG), and Dayman Duckett (Precision Chemical & Paper Supply)
Middle row: Carl McKinnon and Jamie Catikos (Catko Distributors), Cheryl Muskus
(Muskus Management Corp.), Todd Murphy (TUG), Bill Rivers (Sunbelt Paper & Packaging), Curtis Hathaway (Hathaway, Inc.), and Jim Byrne (Packaging Alternatives Corp.)
Back row: Ken Bradley (ProForms), Randall Smith (PaperPack, Inc.), Kenny Webb
(Catko Distributors), Jon Streich (Cypress Supply), Kyle Feldman (Phoenix Research
Industries), Ronnie Kent (Associated Paper, Inc.), and James Poe (SunCoast Paper, Inc.)

877.599.4334 | DDIsystem.com/insight
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Tomar Turns 50!

I

n 1968, Tom Field began his business in a garage. Today Tomar*
Industries of Freehold, NJ owns a 40,000 square-foot building, employs more than 30 people full-time, and has five trucks on the road.
Tomar Industries, a distributor of packaging, janitorial and safety
supplies and equipment for businesses and institutions, recently
celebrated its fiftieth year in business at Eagle Oaks Country Club in
Farmingdale, NJ, with family, employees, vendors and customers.
When Field first started in
the industry, he worked for
Tuck Tape manufacturing
many pressure-sensitive
tapes, such as filament,
masking, cloth and cellophane, among others. His
last job for Tuck was opening
distribution centers across
the country to support local
distributors. Soon he realized
that he enjoyed being a distributor, not a manufacturer.
That was the beginning of
Tom Field, Sr. (right) and son Thomas
Tomar Industries. “In startcelebrating Tomar Industries’
ing this company,” Field said, milestone 50th anniversary together
“I thought I would be able
to make recommendations to customers from a very professional
point of view. Filament tape and uncoated cloth tape in narrow
widths were the first items we sold for palletizing a company’s pallets and products.”
His first customer was a large food distribution company. Soon he
was selling thousands of packaging, janitorial and safety supplies
and services in the Tri-state area for warehouses, manufacturing
plants and front offices.

What You Need
When You Need It

Fast Track Shipping Across the US, from 3 Locations

Atchison, KS
Las Vegas, NV
Thomaston, GA

1 Day Transit
2 Day Transit
3 Day Transit

Contact Golden Star for more information on our
full line of hard surface cleaning supplies.

Golden Star Inc. | 6445 Metcalf Avenue, Overland Park, KS 66202
www.goldenstar.com | 816.842.0233 | 800.821.2792
ADVERTISEMENT

Get on the express!

Not too long after Tomar Industries began in a garage, Field moved
into his first building in Spotswood, NJ. After Tomar outgrew
that building, they moved into a building in Marlboro. When the
company outgrew that building as well, Field constructed and established his company in the building Tomar Industries occupies today.
In 2000, Tom Field Sr. handed the reins of Tomar Industries to his
son Thomas Field Jr.. As president of the family-owned business,
Thomas Field is in charge of the daily operations of the company.
Field, Jr. is a graduate of St. Joseph’s High School (Metuchen, NJ)
and earned a B.A. in business administration from Seton Hall University in South Orange, NJ. In 1992, he started with the company
as a sales representative.
Tom Field Sr. said, “I brought it to one level. He (Thomas) has
certainly surpassed that and exceeded every thought that I’ve had
since. He’s a marvelous, marvelous administrator.”
Tomar Industries is a member of the International Sanitary
Supplies Association (ISSA), National Paper Trade Association
(NPTA), and The United Group (TUG), a national marketing organization that supplies products and services to 400 members across
the U.S. Tom Field, Sr. also serves as a fiduciary member on the
TUG Board of Directors. ❚
*The name Tomar comes from Tom Field Sr. and his wife Mary.
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www.tomarind.com • (732) 780-2200

Cable Tie Express is
helping you grow your
distribution business.

1-888-603-1233

www.cabletieexpress.com

ADVERTISEMENT

ADVERTISEMENT

RJ Schinner is one of the largest family-owned and operated redistributors in the United States. With over 65 years
and three generations of wholesaling experience, 17 distribution centers, and over 1.5 million square feet of warehouse space, we proudly serve the food service, lodging,
super-market, janitorial supply, and ofﬁce supply markets.
Let us help you optimize your sales and growth in every
category. We succeed only when you succeed.
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REPRESENTING TRUSTED NATIONAL BRANDS, AS WELL AS RJ SCHINNER EXCLUSIVE BRANDS

RJ Schinner Exclusive Brands

Empress is a broad line of quality food service and
paper disposables. Ever expanding, Empress has
grown to offer items across several categories,
including gloves, cutlery, straws, ﬁlm and foil, paper
plates and trays, towel and tissue and more.

Empress Elite features the ﬁnest quality paper products. It is the utmost in luxury of away-from-home
towel and tissue.

Empress Earth is a high quality, environmentally
friendly line of food service disposables.

Performance Plus offers an extensive line of JanSan products to fulﬁll all cleaning needs, including
a wide range of can liners, mops and brooms, bulk
cleaners and ready to use aerosol cleaners.

Strongman Can Liners are made with a blend of LLDPE and LD resins. This results in a can liner that is
strong and ﬂexible, with a high impact and puncture
resistance.
The entire Simple Earth line is made from recycled
paper, which creates a more environmentally friendly
away-from-home paper solution. A comprehensive
line of dispensers is also available.

800.234.1460 | rjschinner.com | blog.rjschinner.com
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·· Tracks
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spending by
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Perfect
Perfect for:
for:

3-TIME
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3-TIME

•• School
School Districts
Districts
•• Universities
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•• Healthcare
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•• Government
Government
•• Any
Any Multi-Location
Multi-Location Account
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3547
3547 Old
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Conejo Rd.
Rd. #104
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Park,
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www.STEP1.com
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2 Americo

3 Berk International
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PrimeWare Customized
Products

Titan Extreme Stripping Pads

Fitness Wipes

MIGHTYWIPE® Low-Lint Wipers

• Tan Mini Trays

Titan Extreme Stripping pads have
been designed with a high content of
abrasive and are ideal for the toughest stripping jobs. Quickly remove
multiple layers of worn and soiled
floor finishes or sealers or use to clean
heavily soiled hard surface floors. Twosided construction means extended
product life.

• Square Plates & Lids

Why Use Titan Extreme Stripping Pads?

• Oval Bowls & Lids

• Displays superior chemical resistance vs. competitive pads

Berk International’s Fitness Wipe is a
disposable, pre-moistened wiper system specially formulated to clean and
deodorize fitness equipment. Made
from a biodegradable cellulose fabric
and infused with a light-dose, quatbased formula, Fitness Wipes are ideal
for use on surfaces commonly wiped
in gyms, health clubs and fitness facilities. With 1,750 sheets per roll, Berk’s
Fitness Wipes are among the largest
in the industry, reducing change out
time. This centerpull wiper system is
designed for quick, easy fill and refill
using Berk’s bucket dispenser or centerpull wall dispenser.

Berk International’s MIGHTYWIPE® is
a low-lint, latex-free, cellulose and
synthetic based disposable wiper
that offers superior wet strength,
absorbency and versatility for light
to heavy duty wiping applications.
MIGHTYWIPE® is perfect for the
heavy duty wiping of grease, oil and
chemicals, and general cleaning and
scrubbing. MIGHTYWIPE® is available
in a light, medium and heavy-duty basis weight. Offered in White, Blue and
Red, MIGHTYWIPE® set-ups include
¼ Fold, Pop-Up Box, Flat Pack, Dual
Dispenser Boxes, Centerpull Rolls and
Jumbo Rolls.

www.berkwiper.com
(866) 222-BERK(2375)

Floor stands and wall dispensers are
available for jumbo roll towels.

PrimeWare offers Creative Services for
customers looking to add their logos
or other specialized artwork to select
offered products:
Custom Embossing
• Tableware

• Hinged Lid Containers
• Tan Collection
• Available for all Molded Fiber
Products and Square, Oval and Tan
Collection lids
• Single run requires a minimum of
200,000 pieces.
• Embossed samples will be provided
6 weeks after the artwork proof is
agreed upon. Finished goods arrive
in 12 weeks after the embossed
sample is agreed upon.
Custom Printing
• Compostable Clear Cold Cups
• PLA Lined Hot Cups
• PLA Lined Food Containers
• Available for Printed Hot Cups &
Food Containers
• Minimum order quantity is 100,000
pieces. Consult your local sales
representative for lower run
possibilities.
• Lead time between the placement
of an order and its arrival is 12
weeks, with an additional time of 10
weeks for reprints.
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www.PrimeWareProducts.com
(800) 666-6655

• Substantial abrasive content for
aggressive finish removal
• Durable, with extended cut life
comparative to the leading heavy
duty strip pad
• Significantly lower acquisition
cost than the leading heavy duty
strip pad
The Titan Extreme Stripping pad is
constructed of recycled polyester
fibers in an open texture nonwoven
fabrication. Abrasive particles are
distributed thoughout the pad and
adhered to the nonwoven construction with a heavy duty binder. This
pad has been designed with a high
content of abrasive grit and heavy
duty binder which displays superior
chemical resistance.
As with all Americo products, Titan is
available for private labeling, including
private name branding, and Americo
offers full sales, marketing and customer service support.

www.americomfg.com
(800) 241-9902

www.berkwiper.com
(866) 222-BERK(2375)
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5 Dreumex USA

6 Dreumex USA

7 Elkay Plastics

8 Elkay Plastics
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Food Contact Surface
Disinfecting Wipes

Disinfecting Wipes

New Poly Pan Liners

Wine To-Go Bags

Dreumex USA is expanding its reach
into the healthcare and long-term
care facilities industry with Dreumex
Disinfecting Wipes. Formulated for
homes, institutional and industrial use,
our Dreumex Disinfecting Wipes are
convenient, premoistened wipes designed for everyday disinfecting. They
help reduce cross contamination on
treated surfaces, killing 46 pathogens
and viruses total − including Norovirus, Influenza A (H3N2), Hepatitis B & C,
Staph and MRSA.

When Elkay® Plastics introduced
their new PVL Poly Pan Liners earlier
this year, many felt that they were
the perfect combination of strength
and value, especially in institutional
kitchens where labor cost savings is
paramount. Because they virtually
eliminate time-consuming scrubbing
of pots and pans, they can provide
significant labor cost savings, with no
capital investment necessary.

Wine To-Go Bags from Elkay® Plastics
can give restaurant patrons the luxury
to take home any unfinished bottles
of wine they purchased during their
meal. These clear bags feature a
tamper-evident, leak-resistant seal
that may also prevent leakage of a
re-corked wine bottle and are a great
value-added item for restaurants.

Dreumex Food Contact Surface Disinfecting Wipes kill Norovirus, E. Coli
O157: H7 and Shigella dysenteriae,
along with other foodborne pathogens and viruses (10 pathogens, 3
viruses total). These 3 viruses have
been in the news over the last 2
years, related to Chipotle, McDonalds,
the 2018 Winter Olympics, and the
romaine lettuce outbreak across 36
states in the USA.
Use Dreumex Food Contact Surface
Disinfecting Wipes to disinfect dining
tables and bars, electronics, touch
POS systems, restaurant gaming and
instant payment consoles, video poker
machines and other high-contact
surfaces. Our no rinse formula allows
a worker to wipe a surface and let
it air dry, unlike other disinfectants
that require you to rinse the surface
before use. By encouraging food
establishments to use Dreumex Food
Contact Surface Disinfecting Wipes,
you provide an easy way to implement
disinfection into workers’ daily routines
while providing a safer environment
for all.

www.dreumex.com
(800) 233-9382

Use Dreumex Disinfecting Wipes on
hard, nonporous surfaces in hospitals,
anesthesia rooms, CAT labs, ICU areas,
doctor’s offices, hotels, public facilities,
gyms and schools.
Day care centers rely on Dreumex Disinfecting Wipes to eliminate kitchen,
bathroom and household bacteria.
Use Dreumex Disinfecting Wipes on
washable hard, nonporous surfaces:
diaper changing tables, highchairs,
diaper pails, garbage cans, sinks, cabinet handles, chairs, bathroom fixtures
and more. They’re formulated for use
in daily maintenance programs with
a balance of detergent and malodor
counteractants that deliver effective
cleaning, disinfecting and malodor
control. Easier cleaning and disinfecting − no sprays, no sponges, no mess.

www.dreumex.com
(800) 233-9382

Now Elkay has added two new popular sizes to the line: the PVL1318 fits
Sixth Pans, and the PVL1914 fits Third
and Quarter Pans. They compliment
the five sizes already introduced which
accommodate Full and Half Pans as
well as Full Sheet Pans.
The strong 0.8 mil PTL material can
withstand temperatures from -100° F to
400° F, so they can be used in the oven
and even in the refrigerator or freezer
to store leftovers. They’re packaged in
100 count dispenser cartons and are
available now from Elkay Plastics.

www.elkayplastics.com
(800) 631-6131

Some states and local jurisdictions
allow opened and recorked bottles of
wine to be legally carried in a car as
long as the wine is contained in a bag
of this type. (There are restrictions on
this, and you should check to see what
the laws are in your area before promoting this use of Wine To-Go Bags.)
Wine To-Go Bags are great for restaurant patrons because they can order
a bottle of wine without the fear that
it will go to waste. In addition, the
ability to take leftover wine home to
consume later may reduce the temptation to overdrink in order to finish the
bottle. Benefits to restaurants include:
they can potentially sell more bottles
of wine, especially expensive wines;
these bags can increase customer satisfaction; and use of Wine To-Go Bags
could potentially reduce the risk of DUI
dangers and liabilities.

www.elkayplastics.com
(800) 631-6131
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9 Filmop USA

10 Henkel

12 LPS Industries

9

12

Mono-Micro Disposable 100%
Microfiber Pad

100% Recyclable Flexible
Packaging

Filmop’s new 16.5” Mono-Micro Disposable 100% Microfiber Mopping Pad
is made with triple-layer construction
for maximum cleaning performance.
The cleaning layer is 100% polypropylene microfiber, edge-to-edge, with
triple reinforcement seams for durability. The absorbent layer holds and
releases up to four (4) fluid ounces of
cleaning solution or disinfectant. The
attachment layer cleanly attaches and
releases on any Velcro holder, eliminating lint build-up.

www.FilmopUSA.com
(888) 741-0707

10

11

Dial® FIT® Dispensers and Refills

Views™ Clear-Can Wick Fuel

The Dial® FIT® dispenser features the
smallest footprint and cubic area in its
class with subtle curves that complement the aesthetics of any washroom.
Getting FIT® means you don’t have
to choose between a high capacity
dispenser or a compact foot print.
Available in Touch-Free or Manual and
Ivory or Slate colors. Get the #1 Soap
Brand in US Households* in a dispenser
that is compact, strong and attractive.

LeoLight’s Views™ Clear-Can Wick
Fuel allows you to see the volume of
fuel left inside of the can, which will
maximize product use and reduce
waste! VIEWS™ Clear-Can Wick Chafing
Fuel offers true control, confidence
and unmatched value. Eliminate the
guesswork and see why operators
across the country are making the
switch to Views™.

• Thick, rich foam from our state-ofthe-art pump
• Precise activations from the energy
efficient engine

Features and Benefits
• Hour markers which indicate exactly how much burn time is left
• Reduce waste by up to 66%

• Clean, efficient operation thanks
to the patented Clean Tip™
Technology:
Cleans the pump tip after each use
to minimize drip risk
Sonically welded pumps to prevent
tampering

• Non-flammable liquid

• 90,000 activations from high efficiency, touch free engine

• No harmful by-products

• 1, 2 or 3 shots per activation
• SmartSensor™ Technology stops
activation if hand is removed
• Smallest area of any 1L or larger
• Tough ABS Plastic Construction
• Locked to prevent tampering and
vandalism
• ADA Compliant
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11 LeoLight

www.dialprofessional.com
(800) 253-3425

• Thick fiberglass wick produces
a strong flame and maximizes
heat output
• Screw cap design for safe and
secure shipping

• No smoke, no soot, no smell
• Reuse again and again!
Available in a 4 and 6 Hour Fuel. LeoLight offers a Try & Buy Program to
help create demand and grow your
fuel business.

www.leolight.net
(800) 267-6428

LPS Industries is pleased to introduce a
new product line of custom manufactured recyclable barrier bags, pouches
and roll stock.
This new line of recyclable pouches
and bags meets two previously competing requirements of brand owners
and consumers. One is a growing
demand for recyclable packaging,
and the other is a continuing importance on performance, convenience
and protective properties, previously
achievable only with flexible packaging made from multiple layers of
different types of non-recyclable films.
The material is constructed entirely
from supported polyethylene, recyclable at over 18,000 current retail
drop-off locations. The outer layer
is engineered to accept clear, sharp,
eye-catching designs, and a reverse
printing process is used to trap the
ink between the layers so there is
no chance of contamination of the
product by the printing ink when the
customer handles the bag and then
touches the contents.
The new line of pouches and bags
has moisture and oxygen protection
comparable to industry standard, non
recyclable film constructions.
LPS’ new product line is the ideal
solution across numerous markets to
package in recyclable film. Products
that historically have been packaged
in combinations of PET/poly, whether
treated or not, are usually well suited
for being packaged in this material.

www.lpsind.com
(800) 275-6577
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14 Nilodor

15 Nilodor

16 Rubbermaid Commercial

Nexstep Commercial Products (Exclusive Licensee of O-Cedar) is proud to
announce its new MaxiRough® Institutional Mop Bucket & Wringer.

14

15
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GOO-Dini Spot Remover

Leather Cleaner & Conditioner

Wavebrake 2.0

Features Include:

Make those sticky, gooey spots
VANISH!

Helps clean, moisturize and revitalize
your leather, restoring the natural oils
and sheen.

• IMPROVE SAFETY & PRODUCTIVITY
Patented WaveBrake baffles result in
less splashing while mopping and
maneuvering, helping to create a
safer environment for patrons and
staff. Additionally, water stays in the
bucket, eliminating unnecessary
trips to the storage closet to fill up
the bucket, enhancing productivity.

13
MaxiRough® Institutional Mop
Bucket & Wringer

• Funnel-type wringer uses no
moving parts
• Completely metal-free for improved
safety
• 32-35 quart bucket for use with
12 oz. to 32 oz. mops
• Convenient basket for holding spray
bottle

GOO-dini is a ready to use water based
goo and adhesive remover. Safely removes petroleum based spots quickly
and easily. Formulated to work on carpet, fabric and furniture. Non-toxic and
biodegradable, with no harsh fumes.

Prevents surface aging, cracking and
fading while keeping leather and vinyl
looking new.
Key benefits:

• Chewing Gum

• Clean, polish and protect in one step

• Grease

• Surfactant/silicone system dries
quickly to a durable finish

• Non-marking swivel casters provide
excellent maneuverability

• Adhesive Residue

www.ocedarcommercial.com
(800) 252-7666

• Candle Wax

• Gives a protective barrier that prevents UV damage/fading

• Crayon Marks

• Streak-free and fingerprint resistant

• Lipstick

• Softens and renews leather

• Motor Oil

• Outstanding leather fragrance

• Cooking Oil

• Low VOC and environmentally
friendly

• Bumper Stickers
• Tree Sap
• Decals
• And much more
GOO-dini -#C516-09 Quarts
6 per case

www.nilodor.com
(800) 443-4321

Great to use on:
• Home and Office Furniture
• Auto Interiors
• Luggage
• And many other smooth pigmented, finished leather products
Leather Cleaner -#32 LCC Quarts
6 per case

www.nilodor.com
(800) 443-4321

• CONVENIENT TO EMPTY
The new generation of the WaveBrake mop bucket is designed to
safely empty water with less effort.
A foot-operated drain helps to
empty heavy mop buckets into
floor drains, eliminating the strain
associated with lifting and bending.
For facilities where sinks are used,
integrated handles, sink ledge and
a pout spout provide control while
lifting and emptying, for a safe and
stable emptying process.
• CONVENIENT DRAIN Foot-operated
drain reduces the strain of bending
over while emptying
• INTEGRATED HANDLES & SINK
LEDGE Lift and empty the mop
bucket easily, with less strain.
• POUR SPOUT Helps prevent water
from spilling on to floors while
emptying dirty water, to help floor
remain dry and safe.

www.rubbermaidcommercial.
com
(800) 347-9800
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5 Regional Warehouses
to Serve Your Needs

ADVERTISEMENT

Leaders in Water Based Acrylic Pressure Sensitive Tapes
Vancouver, WA
Oak Creek, WI

• California, Washington, Ohio, Georgia,
Tennessee, Wisconsin
• Inventory at each location
• Will customize specific inventory items for
your needs
Headquarters:
Rogersville, TN •

Ontario, CA

Will Call available

• Fill last minute needs
Atlanta, GA

• Locations STA owned and operated
• Save Freight on less than a full pallet order

1-800-258-8273
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www.sta-tapes.com

ADVERTISEMENT

Americo Announces 2018 Sales Winners

A

merico Manufacturing
Company is pleased to
announce our 2018 Sales Rep
award winners. Winners were announced at the 2018 National
Sales Meeting presented at North America’s ISSA 2018 Trade Show
in Dallas, TX. Below are images of the 2018 Jim Rones Sales Rep of
the Year, Outstanding Sales Performance, Soaring Eagle and Star
Awards. We thank all of our sales reps and the value they bring to
the Americo team.
Winner of the 2018 Jim Rones Sales Rep of the Year Award
Angel/Cotton

From Left to Right: Albert Salcedo, Kevin Chisam, Chris Johnson, Tom Whieldon, Alec
Sardelich, Steve Nelson, Paul Brieske, Todd Spencer (Americo), Keith Angel, Laddi
Frisinger, Lenny Shutzberg (Americo), Richard Rones (Americo), Ryan Kwa, John Miller
(Americo), Rusty Heinsman (Americo)

Winner of the 2018 Americo Outstanding Sales Performance
Hinton Sales
From Left to Right: Cameron
Dunagan (Americo), Richard
Rones (Americo), John Miller
(Americo), Neron Hinton, Rusty
Heinsman (Americo), Lenny
Shutzberg (Americo)

AVOID CHINESE
TARIFFS!
Proudly Made in the USA!

Winners of the 2018 Americo Soaring Eagle Award
Riches Associates
From Left to Right: Alan McCabe,
John Miller (Americo), Richard
Rones (Americo), John Riches,
Rusty Heinsman (Americo), Lenny
Shutzberg (Americo)

Thickest Paper in the Industry!
Interior Glue Web. Sleeve Stays on Cup!
Always in Stock – Same Day Shipping
Pallet Order Pricing

Winners of the 2018 Americo Star Awards:
Angel-Cotton Associates, Hinton Sales, Hygienic Technologies &
Training, Osborne Marketing, JDL & Associates ❚
www.americomfg.com • (800) 241-9902

Please send your recent news items and photos to
Sarah Brodie at sbrodie@unitedgroup.com
by Friday, Feb. 15, 2019 for the next United Connects

ORDER YOUR CUP SLEEVES TODAY
Jeff Robinson

Mark Shoban

415.391.2090
jeff@britevision.com

480.206.7435
mark@britevision.com

WWW.BRITEVISION.COM
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Monday Money Maker™ Top Tips

N

ate Sachs of Blueprints for
Tomorrow authors a weekly
email blast - Monday Money
Maker™ - with applicable thoughts about business. Here are some
highlights from the past few months.
“Not sure if you saw my last email...” — Avoid this email phrase!
In Adobe’s annual consumer email survey that surveyed 1,000
white collar workers, they concluded that people find this phrase
to be the most annoying in work emails. There are other negative
phrases like “Any updates on this?” and “Per my last email”, but
“Not sure if you saw my last email” takes the cake as the least effective way to get a positive response from the email recipient.
Every Blessing Ignored Becomes A Curse — Don’t turn down an
opportunity. If a business opportunity presents itself, take it by the
horns. There is no telling if it will ever present itself again.
Eat The Elephant — Navy SEALs do what they call “eat the
elephant.” They learn the art of breaking down big goals into small,
actionable tasks. In order to have mental fortitude in any endeavor,
you have to learn the art of stepping back and understanding both
the big picture and the tiny steps that will bring that vision to life.
Update Your Look Often — It is important not to allow your visual brand to become stagnant, tired or dated. Updating the look
of your brand is a great way to maintain energy. It is important to
strike a balance when doing so, retaining the brand familiarity and
core audience while injecting new life.
Practice Positive Self-Talk — We live in a world where we are constantly bombarded with images of how perfect everyone else seems.
It’s easy to get down on ourselves. Maybe we feel like our revenues
aren’t that great or feel insignificant because we’re not flying to appointments in a private jet. Rather than berate ourselves for our
inadequacies, we should appreciate the progress we make daily.
Make it a habit to be your biggest cheerleader instead of your own
worst enemy.
Doing It Differently — Yesterday’s answer has nothing to do with
today’s problem. Every good business has to be prepared to abandon everything and start all over again.
Get Attention — Before making your pitch, engage the people that
you’re trying to persuade by starting with a compelling element:
a story, a visual, a quote or an amazing fact. To make it even more
powerful, relate that element to your audience’s concerns.
Fail Enough — In business we often consider quitting as soon as we
suffer a big loss. Do not be afraid of failing again. Fail often enough
to get good. Failure is an excellent teacher to learn from.
Use Their Name — A person’s name is the most powerful word in
their entire vocabulary. Researchers have found that when you hear
your name a completely different part of your brain activates than
when you hear any other word. Use this to your advantage. Always
try to use people’s names in conversation, casually and regularly,
without overdoing it. It’s a simple way to make yourself more likable.
Blueprints For Tomorrow works directly with closely held businesses to create customized strategies and solutions to prepare for
the unexpected. ❚

www.blueprintsfortomorrow.com • (480) 596-1525
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Datasource Corporation’s Clean Sweep System
Can Help Eliminate Bad Hires

D

atasource Corp. can custom
tailor background screening packages and an easy user
interface for your HR needs or
process for your business. We
offer online tools and apps to
simplify the process for you and
your applicant. Datasource’s
Clean Sweep System eliminates
the wasted time spent screening
bad hires. Our scalable solution provides immediate global
feedback and results to evaluate
your candidate. This combined
with our Enhanced Nationwide
Criminal and a County Criminal Search is one of the quickest,
most affordable and accurate
searches you can perform today.

additionally provides all known
names/aliases that are searched
and scrubbed just like the legal
name to provide you the most
“enhanced” fast and accurate
international search today!

Enhanced Nationwide Criminal Search (Immediate results):
$12.95

If the candidate passes our
Tier I search, for an additional
cost* you have the option to dig
further with our Tier II County
Criminal Search! Our Clean
Sweep System will provide the
county locations of all the previous counties where applicants
lived going back seven years.
Just click the last county of residence, and our researchers go
to work.

Just input the candidate’s information and Clean Sweep goes
to work:

County Criminal Search* (average results around 24-48
hours)

• Scans over 1,000 nationwide/
international databases

• This is a “live” search of either
state or county records by a
company Researcher.

• Searches over 500 million
criminal records for adverse
information

• Searches felony & misdemeanor charges in the state or
county lived

• Cross references both national
and international terrorism
• This hand-picked information
sources
is real-time and goes back
seven years.
• Includes proprietary database
information of previously
Datasource Corp can research
completed searches
all 3,400+ counties throughout
the United States. The combined
Positive hits here are ususearches provide you one of the
ally the bad hires that cost
quickest, most affordable and
companies the most time
accurate searches you can perand money as they run more
form today! ❚
searches and spend more time
www.datasourcecorp.com
to validate derogatory infor(877) 577-3832
mation. Datasource Corp.

United Connects 2019 ad rates:
Full page = $900  Half page = $450
Quarter page = $225
THE UNITED GROUP
www.unitedgroup.com ■ (318) 387-9676

Preload Your 2019 Glove Sales!

B

efore 2019 begins, ramp
up your sales activity and
set a stronger pace for the new
year. Most of your customers
purchase disposable gloves; why
not purchase them from you?
Since gloves are a residual sales
product, you will have consistent, ongoing business with each
customer. Like paper and soap
products, gloves are essential

ISSA Hygieia Network Announces 2018 Award
Winners And New Mentoring Program

T

for your customers to operate
their businesses. Let’s talk about
growing your glove sales in
2019! Schedule a call today. ❚
www.ammex.com
(866) 636-1418

Fabri-Kal Announces Launch Of New CustomerCentered Website

F

abri-Kal, a leader in innovative, sustainable packaging
solutions, is excited to announce
the launch of its new website.
The new Fabri-Kal.com provides
a better digital experience with simple, responsive navigation.
The new Fabri-Kal.com has a user-friendly, intuitive design that
enables customers to find their ideal packaging solution based on
product needs and application. Customers can find the packaging
they need in less time, with fewer clicks.
“We have been passionately driven to meet our customers’ needs
since 1950. Our new website is simple, logical and easy to use.
It demonstrates our continued commitment to remain at the
forefront of innovation and provide our customers with the best experience possible,” said Chuck Garlock, vice president of sales and
marketing for Fabri-Kal.
Fabri-Kal.com features several
recent product and technology innovations. This includes
Fabri-Kal’s new Greenware®
Plant Fiber Containers, made
from wheat straw grown
within a 20-mile radius of our
Idaho manufacturing facility.
Information is also provided
regarding Fabri-Kal’s custom decoration technologies and services.
The company’s new shrink body label capabilities enable full-color,
high-end graphics to maximize brand exposure.
Fabri-Kal’s commitment to responsible packaging is highlighted
throughout the new Fabri-Kal.com. “We’re reducing our environmental impact with innovative packaging made from renewable,
plant-based resources and post-consumer recycled materials. Our
products are 100% made in the U.S.A. in a responsible manner.
We are excited to share more about how our company is making a
difference on this new digital platform,” said Garlock. ❚
www.Fabri-Kal.com • (800) 888-5054

Please send your news items to Sarah Brodie at
sbrodie@unitedgroup.com by Friday, Feb. 15, 2019

he ISSA Hygieia Network,
an ISSA Charities nonprofit
organization dedicated to the
advancement and retention of
women in the cleaning industry,
introduced its new mentoring
program and announced its
2018 award winners during the
fourth annual ISSA Hygieia
Network Award Ceremony.
The event was held at the
Omni Dallas Hotel on Tuesday,
October 30, during the ISSA
Show North America 2018.
“Over the last year, the ISSA
Hygieia Network has worked
tirelessly to create a unique,
inspiring and successful mentoring program to help women
within the global cleaning industry succeed,” said Dr. Ilham
Kadri, ISSA Hygieia Network
chair. “Mentors have been instrumental to my career success
— without them, I wouldn’t be
where I am today. We encourage every person within the
industry to sign up to become a
mentor, mentee or both, to drive
change and transform lives.”

to Meredith Reuben, CEO,
EBP Supply Solutions, for
her outstanding leadership
and dedication to mentoring
women within the industry.
• The Rising Star of the Year
Award (open to women 35 and
under who have demonstrated
a commitment to further the
ideals and objectives of the
ISSA Hygieia Network) was
awarded to Gabriele Strano,
R&D global technical service, Diversey Brazil, for her
remarkable technical and
leadership skills and commitment to inspiring women.
• The Man of the Year Award,
dedicated to a senior-level
man who promotes the advancement of women within
the global cleaning industry,
went to Paul Bedborough,
chief executive, C&W Services, for promoting, supporting
and celebrating diversity in
the workplace.

The ISSA Hygieia Network
Mentoring Program facilitates
and encourages professional
development of women and men
• The Employer of the Year
at any stage in their careers and
Award, which recognizes a
in any area related to their work
company that promotes womin the global cleaning industry.
en within the organization,
Mentors and mentees will be
was awarded to Kimberlyprovided with training guides,
Clark Professional for its
online support and effective
focus on catering to the needs
mentoring tips and activities
of women and championing
throughout the six-month menwomen’s rights.
torship. To sign up, visit www.
mentoring.hygieianetwork.org.
A Special Honors Award was
given to honor the late Chris
Concluding the ceremony, this
Klopper, founder and former
year’s ISSA Hygieia Network
CEO, Mulberry Marketing
award winners were announced
Communications, for his role in
within the four categories:
helping develop the ISSA Hygie• The Hygieia Member of the
ia Network and his dedication
Year Award, which recogto supporting women within the
nizes an industry professional industry and beyond. ❚
who has made a significant
www.issa.com
contribution to the clean(800) 225-4772
ing industry, was presented
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“New” Abounds At ISSA Show North America 2018

I

SSA Show North America 2018 is in the books, and the cleaning
community is abuzz about the innovation and new experiences
delivered in Dallas, TX, October 29–November 1 at the Kay Bailey
Hutchison Convention Center. The Show welcomed 14,019 registered professionals from 61 countries, with more than 12 percent
hailing from outside the United States. Notably, 52 percent of registered attendees had not previously attended this flagship annual
ISSA event.
ISSA, the worldwide cleaning industry association, prides itself on
not only uniting the commercial cleaning industry supply chain
into one global community, but on delivering new experiences to
the community as well. ISSA Show North America 2018 delivered
and achieved several firsts, creating a rich experience for exhibitors
and attendees alike.
“We’re exceptionally pleased with how well this 2018 edition of
the show performed,” said ISSA Executive Director John Barrett.
“We understood the inherent challenges associated with holding
this event during Halloween week in a city that last hosted us in
1997. That said, it was important to go to Dallas, if only to enable
new audiences to attend the show. Our hunch was correct, evidenced by the volume of first-time attendees. As important, there
was a tremendously positive vibe all around — on the exhibit floor,
in sessions, and at our networking events.”
Indeed, exhibitors and attendees both affirmed a positive experience in surveys conducted after the show, with the vast majority
— 95 and 80 percent, respectively — indicating likelihood to participate in the next edition of ISSA Show North America in Las
Vegas, NV, November 18-21, 2019.
Things to See and Do

Pavilions are always popular with attendees so they can maximize
their time on the show floor. For instance, the Residential Pavilion gathers exhibitors catering to that segment in one location for
deeper interaction with attendees interested in this sector. Based on
the same idea, this year’s ISSA Show featured several new pavilions,
including the Restoration Pavilion, which catered to that segment
of professionals and offered hugely popular demos and learning
sessions. The Startup Pavilion featured new and upcoming companies showcasing new products and technology — and a fresh
perspective on cleaning.
“We use attendee feedback to help determine future additions to
the ISSA Show experience,” said Kim Althoff, ISSA vice president
of sales, trade shows and publications. “Attendees want to see more
content from specialized, related industries, like restoration, and
offerings from new companies, hence the Restoration, Startup and
First-Time Exhibitor pavilions.”
The ISSA show’s educational program also follows this example.
The ISSA Cleaning Management Institute (CMI) introduced several
new programs among the show’s 90-plus seminar and workshop
offerings. And 2018 marked the debut of educational content from
ISSA partner organizations the International Facility Management
Association (IFMA) and the National Organization of Remediators
and Mold Inspectors (NORMI).
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ISSA Charities, formerly the ISSA Foundation, debuted its new
mission and vision in Dallas, not with a traditional golf tournament but rather by hosting a “Party for a Purpose” at Topgolf

Dallas. With its broad appeal, the party
was a tremendous success, hosting hundreds of participants who seamlessly
melded business, fun and philanthropy,
with proceeds benefiting ISSA Charities’
primary programs, including ISSA Scholars, Cleaning for a Reason and the ISSA Hygieia Network.
“We are gratified to include more members into our event within
ISSA Show North America,” said ISSA Charities Executive Director
Mike Gies. “The giving spirit is something we want to share with all
members, partners and friends.”
Another first making its debut in Dallas was ISSA Charities inaugural Day of Service, which preceded ISSA Show North America
by gathering local residential members to clean the homes of 20
Dallas-area cancer patients free of charge on Friday, October 26.
Innovators Recognized

“New” is the very definition of the ISSA Innovation Award Program, and new to the program for 2018 was that the judging
committee was comprised entirely of female cleaning industry
leaders: Holly Borrego of C&W Services, Inc.; Vicki Brown of Harmony Clean, Inc.; Judie Cooper of The Smithsonian Institution;
Eileen McMorrow of The McMorrow Reports Facility Management
& Design Insights; and Linda Silverman of Maintex, Inc.
The 2018 Innovation of the Year was awarded to Hydro Systems Co.
for its product EvoClean, a breakthrough water-powered laundry
chemical dispenser. Because the caliber of competition was especially intense this year, Honorable Mention status was awarded to
several runner-up products that were vying for Innovation of the
Year. 2018 Honorable Mention awardees included:
The KIRA B50 Intelligent Cleaning Robot by Kärcher North
America
The KOLO Smart Monitoring System by Georgia-Pacific (GP)
PRO
Scotch-Brite™ Clean & Shine Pad by 3M Commercial Solutions
Division
Tork PeakServe Continuous™ Towel Refill and System by Essity
Professional Hygiene North America, LLC
Finally, popular online voting conducted among ISSA community members between August and October decided the Category
Award winners in the 2018 Innovation Award process. This year’s
winners, announced Monday, October 29 in Dallas, are:
Cleaning Agents: Enviro-Solutions® Terrazzo and Concrete Floor
Care Program from Charlotte Products Ltd.
Dispensers: The Complete Menstrual Care System for Your Facility from HOSPECO
Equipment: The KIRA B50 Intelligent Cleaning Robot from
Kärcher North America
Services and Technology: The KOLO Smart Monitoring System
from GP-PRO
Supplies and Accessories: The Unger Excella from Unger
Enterprises
For more show highlights, visit www.issa.com/tv. ❚
www.issa.com • (800) 225-4772

Close More Sales With LCA And IRS Section 179

ISSA Elects New 2019 Board Members

W

I

ant to close more sales every quarter? You can with LCA’s
customized Vendor Finance Programs and Section 179
benefits:
• Offer your customers a zero down, 90-day
deferred finance option at a great low rate
through LCA.
• Your customers may qualify for IRS
Section 179 reduction on their taxable
income and could save as much as 35% on
their equipment cost.
• Get paid sooner and prior to equipment delivery with pre-funding (subject to vendor approval).

• Utilize eDocs with LCA to expedite the documentation and
funding process.
LCA will provide the tools you help you sell more equipment:
• FREE, customized marketing support to promote lease options
• Customized proposal generators to print out lease proposals
• IRS Section 179 Calculator to estimate customers’ potential
savings
• FREE online quoting/application tool - myLEASE - on on your
website
Contact LCA today to schedule a quick training on how to sell IRS
Section 179 benefits. ❚
www.leasecorp.com • 800) 800-8098

Nexstep Announces New Rep Agency

N

exstep Commercial Products (Exclusive Licensee
of O-Cedar) is very excited
to announce that effective
immediately Sunlight Sales will be representing us in Colorado,
Montana, Wyoming, Utah, Idaho and New Mexico. Sunlight Sales
is a Manufacturers’ Representative Agency founded in 1991. Regarding representing Nexstep, President Rob Wahl says, “Sunlight
Sales is excited to partner with the respected brand O-Cedar Commercial. We are looking forward to a fruitful venture, and we are
eager to launch our representation of these great products in our
respective territories.”
Sunlight began as a packaging specialist company aimed primarily
at food service. Their original geographical focus was in Colorado
and New Mexico. Since then they have broadened their scope of
products and expanded operations to include paper distribution
and janitorial and chemical supplies throughout the Western region of the U.S. With offices in six states, Sunlight Sales plays a
critical role for more than 20 manufacturers. Their team is led from
a centralized corporate and service operation in Denver, CO.
Nexstep President Todd Leventhal says, “Sunlight Sales is wellestablished in the marketplace. Rob Wahl has a great organization.
We’re excited to have an agency of their caliber represent us.” ❚

www.ocedarcommercial.com • (800) 252-7666

SSA is pleased to announce the following individuals have been elected to
serve on the 2019 ISSA Board of Directors, which will be led by incoming ISSA
President Paul Goldin of Avmor Ltd.
• Vice President/President Elect: Ken Bodie, Kelsan, Inc.
• Executive Officer: Roman Chmiel, Scrub, Inc.
• Manufacturer Director: Andy Clement, Kimberly-Clark
Professional
• Distributor Director: Nick Morris, Western Paper Distributors,
Inc.
• Manufacturer Representatives’ Director: John Beers, Wind
Associates
The elections for open positions on the 2019 ISSA Board of Directors closed July 26, 2018.
Returning Board Members

In addition to Goldin, returning from the 2018 board to serve in
the following positions on the 2019 board are:
• Past President/International Director: Ted Stark III, Dalco
Enterprises, Inc.
• Secretary: Jim Chittom Jr., Roman Chemical Corp.
• Treasurer: Mark Bevington, NSS Enterprises Inc.
• Latin America Council Chair: Mauricio Chico Cañedo,
Distribuidora Lava Tap, S.A. de C.V.
• Europe Council Chair: Michel de Bruin, Greenspeed BV
• Distributor Director: Paul Barrett, North American Corp.
• Wholesaler Director: Harry Dochelli III, Essendant
• Manufacturer Directors:
Tom Friedl, Hospeco
Terry Neal, Impact Products LLC
• Director Canada: Peter Farrell, Cannon Hygiene, Ltd.
• BSC Director: Matt Vonachen, Vonachen Services, Inc.
Outgoing Board Members

The following individuals complete their service on the board
in 2017:
Richard Rones, Americo Manufacturing Co., Inc.
Taylor Bruce Jr., IH Services, Inc.
Daniel Josephs, Spruce Industries, Inc.
Michael C. Dunn, Georgia-Pacific Professional
John K. Riches, Riches Associates, Ltd. ❚
www.issa.com • (800) 225-4772

November 2019 » Dominican Republic
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Nanoseptic Self-Cleaning Surfaces Opens Center For Innovation In Smart Materials

N

anoTouch Materials, creators of NanoSeptic Self-Cleaning Surfaces, has finished construction of its new facility, the Center
for Innovation in Smart Materials. After three years of research and
development funded by a $2 million grant, NanoTouch decided to
foster development of other types of smart materials that improve
people’s lives and reduce environmental impact.
“While NanoTouch is focused on continued development of selfcleaning surfaces for healthcare, education, travel and commercial
cleaning, we are excited about the prospect of partnering with
scientists and innovative companies to expand the role of smart
materials in our society,” says co-founder Dennis Hackemeyer.
NanoTouch has
moved its research, product
development and
manufacturing operations to the new
facility, located in
the New London
Technology Park in
Forest, Virginia. In
the short amount
of time the team
has been in the new
Center for Innovation in Smart Materials, they have already come
up with a new self-cleaning surface, a clear film for touchscreens.
“We had already developed self-cleaning portable mats for travelers and a self-cleaning liner for TSA security bins,” says co-founder
Mark Sisson. “But the latest news about airport check-in kiosk
touchscreens being the dirtiest places in airports drove our team
to come up with a solution. These screens, which in one study were
shown to be 1,000 times dirtier than a toilet seat, can now become
continuously self-cleaning with the addition of our new clear film.”
Smart materials can positively disrupt various industries in terms
of improving health and reducing environmental impact and energy usage. NanoSeptic self-cleaning skins for high traffic touch
points, like door handles, are already disrupting the commercial
cleaning and facility management industries. Not only do they create cleaner places for people to touch, but their visibility creates a
“halo” effect. People assume the rest of the facility is cleaner when
they see these surfaces. Commercial cleaners even view the installation and maintenance of these surfaces as a new value-added
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service which brings a muchneeded boost to the perceived
value of their services.
“The interesting thing about this new service model is that
consumers who had seen NanoSeptic surfaces in one facility were
then asking their school system, doctor’s office and employer to
install these surfaces because it made them feel more confident
about the cleanliness of these facilities,” says Hackemeyer.
“Fortunately, the cleaning companies and in-house janitorial teams
cleaning these facilities were in a perfect position to install and
maintain these products.”
Cleaning companies and in-house janitorial departments are under
increasing pressure from reduced budgets and outsourcing due to
a lack of perceived value, since the service is largely invisible. This
leads to businesses squeezing cleaning budgets as a way to cut costs.
Smart materials like self-cleaning surfaces provide a new way for
these cleaners to provide value, increasing revenue and margins.
And industries like healthcare are a natural fit. Physicians and dentists benefit from these visibly cleaner surfaces through improved
patient experience.
“Our patients love the NanoSeptic touch points and other selfcleaning products in our facilities,” says Lauren Bennett, Director
of Operations with Central Virginia Family Physicians.
Tightening margins in commercial real estate have Facility Management companies and property owners looking for new ways to
add value to their properties. The visibility of these surfaces results
in a feeling of safety and security that has real business value, positively impacting rental rates.
“One of the issues which we were sensitive to in this industry was
the skill set of employees who provided the actual cleaning services,” says Mark Sisson, VP of Product Development. “We designed
these skins to be peel-and-stick for easy installation. We also made
sure our products could hold up to regular cleaning cycles as well
as cleaning chemicals and disinfectants, so cleaning staff can continue their normal routine with no special training.”
With the positive impact they have already seen, NanoTouch is
enthusiastic about new lines of revolutionary products that will be
developed in the new Center for Innovation in Smart Materials,
such as self-cleaning elevator buttons due out by the end of 2018. ❚
www.nanoseptic.com • (888) 411-6843

Help Your Customers Finance with LeaseQ

L

easeQ and J&M Technologies
are now working together to
expedite adding LeaseQ to your
website. J&M has all LeaseQ code
and instructions to hyperlink your website
to LeaseQ technology to help your customer obtain leasing/ financing assistance
if needed. The 3-step on-boarding process
is simple:
1. Let Mark Ferrante know you’d like to include LeaseQ on your site.
2. Send Mark the names and email addresses of your employees
that you want to have a LeaseQ dashboard.
3. Schedule a short training to learn how to use LeaseQ.
And you’re done! J&M will have your website set up in no time, and
you’ll have a great tool to help your customers buy more stuff! ❚
www.leaseq.com • (800) 548-9121

RJ Schinner Announces New Director Of
Business Development

R

J Schinner Co., Inc. (RJ
Schinner), a premier redistributor to the commercial
wholesale trade, is pleased to
announce that A.J. McGrath has
joined our organization as Director of Business Development.
In his newly created role as
Director of Business Development, A.J. will work closely
with RJ Schinner’s Vendor
Relations, Category Management and Purchasing teams to
help bring strategic offerings
to the market. He will help coordinate efforts with our key
suppliers to ensure we are maximizing our opportunities for
growth moving forward.
Ken Schinner, President of RJ
Schinner, stated, “RJ Schinner’s
continued investments in both
technology and a highly skilled
and consultative staff have allowed us to be an increasingly
efficient, lean organization,
which is a proven contender
in a very competitive industry.
With the advent of A.J.’s newly
created role, we are confident
that RJ Schinner will continue
to improve its commitment to
our partners. He will play an
instrumental part in the team

The Packaging Wholesalers Announces New
Warehouse In Atlanta, Georgia

T

he excitement is building for
the fourth quarter opening
of our newest location in Forest
Park, Georgia! With our stateof-the-art technology and our
steadily growing network of warehouses, we are ready to support
your needs both locally and nationally! The Packaging Wholesalers
is in the process of filling up our 400,000 square foot facility with
over 1,400 different sizes of corrugated stock boxes and mailers,
along with 2,600 other core packaging supplies.
We are also implementing a new Ship From Anywhere program
which allows you to benefit from over 1.5 million square feet of
packaging inventory we manage nationwide. If we don’t have it in
stock in the warehouse of origin, we’ll ship it - on us - freight free
from another location, to ensure your order ships complete on time
and damage free!
We remain humbled by the overwhelming support from all of our
distributor partners nationwide who are patiently anticipating the
availability of our latest addition. We want you to know that we are
on track and doing what it takes to build up inventory to service
your packaging demands during the upcoming busy season. Stay
tuned as we continue to update you on our progress! ❚
www.packagingwholesalers.com • (800) 548-9121

bringing these great products
to our distributors and creating
strong opportunities for all.”
A.J. McGrath brings over 10
years of industry experience as
a results-oriented sales leader,
with a proven record of high
performance. He has held multiple leadership roles ranging
from sales to product management, most recently as Regional
Sales Manager for an industry
leader in the Foodservice and
Foodservice packaging arena.
Jeff Kampel, Sr. Vice President
of Vendor Relations, also welcomes A.J. to the RJ Schinner
team. “We are really excited
to bring A.J. on board in this
newly created role of Director
of Business Development. I am
encouraged that A.J. will help
us strategize our product portfolio, as well as help grow our
business overall. All of us at RJ
Schinner would like to welcome
A.J. to his new position.” ❚
www.rjschinner.com
(800) 234-1460

Packaging Wholesalers Announces New
Partnership With Fedex For LTL Shipments

A

s many of you know, there
has been a national epidemic
of driver shortages and capacity
constraints for the trucking industry in 2018. In our continued
efforts to improve service and
reliability we’re introducing a
new partnership with FedEx in
time for the busy season.
We know how important it is to
deliver your products on time
and damage free, so beginning
Monday November 5, 2018, The
Packaging Wholesalers will
be partnering exclusively with
FedEx for all LTL shipments
originating from our Elgin, IL,
Hazleton, PA and Atlanta, GA
Distribution Centers. All LTL

shipments originating from our
Dallas, TX Distribution Center
will be expedited via FedEx and
or Mike’s Delivery.
Our website will only offer FedEx
Economy as the free freight carrier for all LTL orders that meet
the threshold for free delivery
and provide an option to select
FedEx Priority for orders that
require expedited delivery. ❚
www.packagingwholesalers.com
(800) 548-9121

Please send your recent news items and photos to
Sarah Brodie at sbrodie@unitedgroup.com
by Friday, Feb. 15, 2019 for the next United Connects

www.unitedgroup.com

■

(318) 387-9676
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PAC Strapping Personnel News

W

e are excited to announce
some important strategic
changes at PAC Strapping. These
changes are critical to our conWe are also happy to announce
tinued future growth.
that taking the position of MidAtlantic Territory Manager will
Edwin A. Brownley, III has
be Sharon Dixson. Sharon is
been promoted to the newly
new to the strapping industry.
created position of National
However, she is a seasoned sales
Sales Manager. Ed has been a
professional with significant
Territory Manager in our Midsuccessful experience working
Atlantic region for several years
with distributors and helping
and has been very successful
them grow their markets. Shain bringing value to PAC
ron has been undergoing intense
distributors and helping to grow
product training and will be
their strapping and strapping
calling on you to introduce herrelated sales. In his new role, he
self in the next several weeks.
will work with our experienced
We are confident that you will
sales team and assist them in
be impressed with her energy,
building market share. He will
knowledge and hustle. She is
also have responsibility to work
a proven winner, and she will
with our customer service group
bring that enthusiasm to you
and positively influence the
and your sales force.
customer experience.
Please join us in congratulating
We are confident in Ed’s skills
Ed and Sharon in their new
and his ability to lead PAC
roles. ❚
to “the Next Level” in our
www.strapsolutions.com
sales growth.
(800) 523-7752

Tolco Announces New President & CEO

A

fter 23 years with Tolco
Corporation, George Notarianni
will be stepping down as President
and CEO effective November 15,
2018. Mr. Notarianni will remain active in
the company as Chairman of the Board. The
Tolco Board and employees wish George and
his family well as he enjoys the fruits of his
labors. William M. Lewis has been named
the new President and CEO of Tolco effective November 15, 2018. The grandson of
Tolco’s founder, William Spengler, Mr. Lewis
has been with Tolco since 2009. After graduating from the University of Colorado with a George Notarianni
major in Finance, Mr. Lewis went on to earn
his MBA from the University of Michigan.
Will has worked in all aspects of the business including sales, operations and product
development. He spearheaded Tolco’s warehousing expansion, and since assuming the
Vice Presidents role in 2017 he has been an
indispensable asset addressing operational
and procedural efficiencies. ❚

www.tolcocorp.com • (800) 537-4786
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Will Lewis

Universal Business Systems Adds CRM To FullyIntegrated Distribution Software Platform

U

niversal’s Synergy CRM is a userfriendly customer relationship
management solution that turns data
into results. Easily track your pipeline
and interaction with customers and
leads. Seamless integration with our
ERP system enhances communication
and direction between your back-office personnel and sales team,
increasing efficiency and customer satisfaction.
The NEW Synergy CRM features:
• Mobile-Responsive App for 24/7 Access
• 360-Degree View of Activities, Calendar, Leads and Customers
• Real-Time Customer/Contact Data from ERP System
• Instantly Create Customers on ERP System from Leads
• Visibility Across Company - CSR to Salesperson
• Customer View Security Rules Shared with ERP System
• Lead, Task, Event and Call Generation, Assignment and
Reporting
• Calendaring of Task, Event and Call on Recurring Basis
• Google Calendar and iCalendar Integration
• Track Metrics and Performance
• Reporting, KPIs and Charts
In today’s business environment, as always, knowledge is the power
to give you an advantage over your competition. Providing accurate, easily accessible and timely information between your sales
team and back-office employees can make the difference between
a useful CRM system or frustration. Full and easy access to up-todate information is now the rule, and Universal makes it affordable
and painless for you to make this available to your team 24 x 7, securely over the Internet, wherever they are. ❚

www.ubsys.com • (908) 725-8899
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THE CHOICE OF OVER 70 TUG MEMBERS

It’s Time to Make the Change
to Berk Brands.
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Revitalize your sales by presenting customers with something new and
fresh from Berk International. Whether it’s the superior softness of the
EdenSoft® towel and tissue line, the incredible absorbency of PROformance®
DRC heavy-duty shop towels, or the unmatched performance of Berk’s
innovative specialty wipes, customers recognize Berk Brands as the
premier brands of choice.

Contact a sales rep today 610.369.0600 | Toll Free: 866.222.BERK

www.berkwiper.com
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ADVERTISEMENT

Start the Year BRITE!
with custom printed cup sleeves from BriteVision

Pricing Includes: Full Color Printing · 4-Week Delivery · FREE Pallet Shipping · No Setup Fees · Design Help
ADVERTISEMENT

Eco-friendly sleeves, vegetable based inks, 100% compostable and 100% recyclable.

ORDER YOUR CUP SLEEVES TODAY
Jeff Robinson • 415.391.2090
jeff@britevision.com
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Mark Shoban • 480.206.7435
mark@britevision.com

ADVERTISEMENT

THAT’S A WRAP.
IPG’s full line of Exlfilm® shrink films are certified under
the Global Food Safety Initiative (GFSI), ensuring the
consistent product quality our customers expect. These
shrink films are designed to fit the production needs of
food processing companies, large or small.
Exlfilmplus® GPL - high yield, thin gauge film offering
minimal shrink force for applications such as bakeries
and pizza packaging

Our production was experiencing very
high rejection rates due to inconsistent
film performance. Switching to Exlfilm
not only corrected these issues but
resulted in a better looking package.

Exlfilmplus® GPS - high shrink force for multipacking
and unitizing
Exlfilm® HSP - fast sealing film is ideal for high speed
food processing machinery
Whether you’re packaging pizzas
or muffins - we’ve got you covered!

888-898-7834 | itape.com

*as of December 1, 2018
ABC Compounding
www.abccompounding.com
ACH Foam Technologies
www.achfoam.com
ACT4Pros
www.act4pros.com
ACS Cleaning Products (formerly ETC)
www.scrubble.com
AEP Industries, Inc.
www.aepinc.com
AJM Packaging Corporation
www.ajmpack.com
Alliance Rubber Company
www.alliance-rubber.com
All Pack Midwest
Amercare, Inc.
www.amercare.com
American Thermal Instruments (ATI)
www.americanthermal.com
Americo Manufacturing, Inc.
www.americomfg.com
AMMEX
www.ammex.com
Anchor Packaging, Inc.
www.anchorpac.com
APC Filtration, Inc.
www.apcfilters.com
Arlington Industries
www.arli.com
ASI (American Specialties, Inc.)
www.americanspecialties.com
Axxis
www.axxisus.com
Badger Paperboard
www.badgerpaperboard.com
BagcraftPapercon
www.pkdy.com
Bayer E.S.
www.bayer.com
Ben Clements and Sons, Inc. (Tach-It)
www.tach-it.com
Berk International
www.berkwiper.com
Berkley Square
www.berkleysquare.net
Berry Global
www.berryglobal.com
Betco Corporation
www.betco.com
Bissell Commercial
www.bissellcommercial.com
Blaze Products Corp.
www.blazeproducts.com
Blueprints for Tomorrow
www.blueprintsfortomorrow.com
Bocks Board Packaging
www.bocksboard.com
BOXit Corporation
www.boxit.com
Brimguard
www.brimguard.com
BriteVision
www.britevision.com
Cable Tie Express
www.cabletieexpress.com
Cactus Mat Manufacturing
www.cactusmat.com
Cantech Industries, Inc.
www.cantech.com
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CardConnect
www.cardconnect.com
Carlisle FoodService Products
www.carlislefsp.com
Carroll CLEAN (fka Carroll Company)
www.carrollco.com
Cascades PRO
www.cascades.com
Cellucap Manufacturing Company
www.cellucap.com
Charlotte Products Ltd.
www.charlotteproducts.com
Chase Products Company
www.chaseproducts.com
Chicopee
www.chicopee.com/en-us
Claire Manufacturing
www.clairemfg.com
Cleveland Distributing
www.clevelanddistributing.com
COACT
www.teamcoact.com
Compass Minerals
www.compassminerals.com
Computer Pundits Corporation (CPC)
www.computerpundits.com
Concept Amenities
www.conceptamenities.com
Consolidated Chemical Works
www.consolidatedchemical.com
Continental Commercial Products
www.continentalcommercialproducts.com
Cordova Safety Products
www.cordovaisc.com
Cox Paper & Printing Company, Inc.
www.coxpaper.com
CP Industries, Inc.
www.cpind.com
Crown Mats and Matting
www.crow nmats.com
Dart Container
www.dart.biz
Datasource Background Screening
www.datasourcecorp.com
DDI System
www.ddisys.com
DEB, Inc.
www.debgroup.com
De Luxe Paper Products
www.deluxepaper.com
Dentec Safety Specialists
www.dentecsafety.com
Dixie Products
www.gppro.com/brands/dixie
DOT Foods, Inc.
www.dotfoods.com
Dreumex USA (Monk Wipes)
www.dreumex.com
Durable Packaging
www.durablepackaging.com
Eco-Products
www.ecoproducts.com
EES (Effective Enviromental Systems)
www.eesatl.com
Elkay Plastics Co.
www.elkayplastics.com
EMI Yoshi, Inc.
www.emiyoshi.com
Enterprise Group
www.egpaper.com

Epicor Software Corporation
www.epicor.com
ERB Safety/Fame Fabrics
www.e-erb.com
Essendant
www.essendant.com
Essity (formerly SCA)
www.essity.com
Ettore
www.ettore.com
Expanded Technologies Corp.
www.expandedtechnologies.com
Fabri-Kal
www.f-k.com
Filmop
www.filmopusa.com
Flitz International
www.flitz.com
FoodHandler, Inc.
www.foodhandler.com
Four Square Scrub
www.foursquarescrub.com
Fresh Products, Inc.
www.freshproducts.com
Frontier Packaging
www.frontierpaperco.com
Garland C. Norris Company
www.gcnorris.com
Golden Star
www.goldenstar.com
Gordon Paper
www.gordonpaper.com
GP Pro (Georgia-Pacific)
www.gppro.com
Handi-Foil of America, Inc.
www.handifoil.com
Heartland Label Printers, Inc.
www.hrtlp.com
Henkel
www.henkel.com
Heritage Bag Company
www. heritage-bag.com
Hoffmaster Group, Inc.
www.hoffmaster.com
IIMAK
www.iimak.com
Impact Products
www.impact-products.com
Impacto Protective Products
www.impacto.ca
Inteplast/AmTopp
www.inteplast.us/amtopp
Inteplast/IBS
www.inteplast.com
Inteplast/Pitt
www.pittplastics.com
Intertape Polymer Group (IPG)
www.itape.com
J & M Technologies, Inc.
www.jmcatalog.com
Jackson’s (Jackson & Associates, Inc.)
www.jackson-assoc.us
Jackson Safety Brand
www.kcprofessional.com/brands/jacksonsafety
Janico Maufacturing
www.janicoinc.com
Janitized
www.janitized.com

Jannel Manufacturing
www.jannel.com
Jofel USA
www.jofelusa.com
KBM (Kearns, Brinen & Monaghan)
www.kbmcollect.com
Kimberly-Clark Professional
www.kcprofessional.com
Kutol Products Company
www.kutol.com
Lambskin Specialties
www.lambskin.com
Laminated Industries, Inc.
www.goliath.ecnext.com
Laminations
www.laminationsonline.com
Lapaco
www.lapaco.com
Lease Corporation of America (LCA)
www.leasecorp.com
LeaseQ Commercial Finance
www.leaseq.com
LeoLight, Inc.
www.leolight.net
LinkMax Paper Ltd.
www.linkmaxpaper.com
Lollicup USA
www.lollicup.com
LPS Industries, Inc.
www.lpsind.com
LS Strapping
www.lsstrapping.com
M + A Matting (formerly The Andersen Co.)
www.mamatting.com
Malish Corporation
www.malish.com
MarkIT Promotions
www.markit.pro
Maryland Plastics
www.marylandplastics.com
Matrix Payment Systems
www.matrixpaymentsystems.com
Max Packaging Co.
www.maxpackaging.com
McNairn Packaging, Inc.
www.mcnairnpackaging.com
Medique Products
www.mediqueproducts.com
Midwest IT Solutions – NEW
www.midwestmsp.com
NanoTouch
www.nanoseptic.com
Napco
www.napcobag.com
Nashua Corp./Cenveo
www.nashua.com
National Car Rental
www. nationalcar.com
Neese Industries
www.neeseind.com
Nexstep Commercial Products (O-Cedar)
www.ocedarcommercial.com
Nifty Packaging Products
www.niftypack.com
Nilodor
www.nilodor.com
Nordic Ice (formerly Temperatsure)
www.nordicice.com
Novelis
www.novelis.com

NPS
www.npscorp.com
O’Dell Corporation
www.odellcorp.com
Office Partners
www.officepartners.com
Omni International Corporation
www.omnigloves.com
Pac Strapping Products, Inc.
www.strapsolutions.com
Pacific Link Imports
www.pacificlinkimports.com
Pactiv Corporation
www.pactiv.com
Peacock Products
www.peacockproductsinc.com
Pioneer Eclipse Corp.
www.pioneereclipse.com
Polyair Packaging, Inc.
www.polyair.com
Polychem
www.polychem.com
Primepak Company
www.primepak.com
ProForms
www.proformsknox.com
R3
www.r3redistribution.com
R3 Safety
www.r3safety.net
Radians, Inc.
www.radians.com
RDA Advantage (U.S. members)
www.rdaadvantage.com
AbCo Wholesale Supply
Axis Redistribution
Buy-Rite Distributors
Callico Distributors, Inc.
Diamond Paper Co.
Forman, Inc.
G. F. Lasswell Company
Huff United
Metrobag
OmniSource, Inc.
Sheppard Redistribution, Inc.
The Walco Organization
Rep Toolkit
www.reptoolkit.com
Republic Bag, Inc.
www.republicbag.com
RJ Schinner
www.rjschinner.com
Rochester Midland Corporation
www.rochestermidland.com
Royal Industries
www.royalindustriesinc.com
Royal Paper Products, Inc.
www.royalpaper.com
Rubbermaid Commercial Products
www.rubbermaidcommercial.com
Saalfeld Redistribution
saalfeldredistribution.com
Sabert Corp.
www.sabert.com
Safety Direct
www.safetydirect.ca
Saint-Gobain Abrasives
www.nortonprocleaning.com
sales-i
www.sales-1.com

Satco Products
www.satco.com
Shamrock Retail Packaging
www.shamrockwraps.com
Shurtape Technologies LLC
www.shurtape.com
Simoniz (formerly known as Epic Industries)
www.simoniz.com
Source Direct Plastics
www.sourcedirectinc.com
SQP (Specialty Quality Packaging)
www.specialtyqualitypackaging.com
STA LLC
www.sta-tape.com
Step1
www.step1.com
Storopack, Inc.
www.storopack.us
Syfan USA
www.syfanusa.com
Tabell Communications Ltd.
www.tabell.com
The Packaging Wholesalers
www.packagingwholesalers.com
The Safety Zone
www.safety-zone.com
The Wegbreit Group
www.wegbreitgroup.com
Thermal Shield
www.thermalshield.com
Tolco Corporation
www.tolcocorp.com
Traco Packaging
www.tracopackaging.com
TTI Floorcare No. America – Hoover, Inc.
www.ttifloorcare.com
Tuway American Group
www.tuwaymops.com
Tyler Tape & Label
www.tylertapes.com
Universal Bindery
www.themenuexperts.com/universal
Universal Business Systems, Inc.
www.ubsys.com
Vapamore
www.vapamore.com
VersaPak
www.versa-pak.com
Vileda Professional
www.marinomop.com
VonDrehle Corporation
www.vondrehle.com
Waterbury Companies
www.watco.com
Western Plastics
www.wplastics.com
Whalen Packaging
www.wpackaging.net
Wiz Kid Products
www.wizkidproducts.com
World Amenities
www.worldamenities.com
WNA
www.wna.biz
YRC Freight
www.yrcfreight.com
Zep Distribution (formerly Amrep)
www.zepinc.com
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A word about the cover…
I always try to relate the cover image, however fanciful, to
a relevant concern in the industry. I know that competition
in distribution has been fierce for some time and is not
getting any easier. The phrase that first came to mind was
“survival of the fittest.”
From there I drifted to the jungle theme, and I was drawn
to the image of a leopard. I did a bit of research on the big
cats and actually found some similarities between leopards
and independent distributors! See if you agree…
“The leopard has the largest distribution of all wild cats, …
although populations have shown a declining trend, …”
“Leopards must compete … with other large predators, …”
“Leopards are exceptionally adaptable, …”
“Aggressive encounters are rare, typically limited to
defending territories from intruders.”
I hope that I’ve given you a bit of insight into the process
I go through each time I design the United Connects cover,
and I hope your aggressive encounters will be few and far
between in 2019!
- Sarah Brodie, editor

